Design Ideas:

Principles/Aims: 

· All elements should be chosen to exemplify and communicate.

· Make meaning: Explicit, Important, Legible

· What meaning? What are we Pre-figuring?  Inscribing?

· Utilize the Rubric:  thinking, knowing, doing
· Reduce dichotomies
Ideas for Whole Towpath Extension Corridor:

· Make the trail Corridor a model for nation- what is the corridor vision?

· Design Towpath logic going two directions

· Parlay regional draws to help out sites.

· Reconsider the RR lines as a North/South RTA line to Lakefront

· Materials choice sets up critical dynamic

· Work with what’s going on right now.

· Relation of local and global markets

Steelyard Commons Ideas

· This moment of the Towpath is an EXCHANGE!

· ConveyCafe – wireless transactions of all kinds – Fiber-Optic line

· Generate downloadable GPS interpretive packet for handhelds
· Transit/Conveyance story - System of delivery –
· Trail is Pipeline for delivery of ideas, produce, people 

· Part of system not solitary site- (e.g. drainage system, trash recycling)

· Engage with loading dock via fence- recycling system- 

· Trash = Beauty / Service = Beauty

· The back end of the buildings are cool 

· Connect to Harvard area to recycle

· Detention Basins as Steel Heritage interpretation

· Evolution of Place as it evolves economically – global marketplace

· Industrial displacement / replacement 

· Cleveland as center of shipping/exchange + production

· Shopping Center as metaphor for service economy 

· History is as a production economy

· Consumption and Production visible

· “Chute” like design allows us to “know” steel – its REAL

· Feel – “I am a part of this” 

· Re-use Local recyclable materials in construction of site - Slag concrete Design by elimination
· Physical Connections:

· Public will access the Trail from SYC- and use parking lot
Harvard Junction Ideas 

· Focus on Local, specialized production and consumption

· Everything has a local start (know)

· I am part of this (feel)

· Do what?

· Engage Players in a different way-

· Alcoa’s sustainable corporate ethos/culture (make model visible)

· Work with what’s there now (garage bands, chemicals)

· Focus new development on Sustainable Practices- Industrial Ecology

· Look for companies for whom the trail is an asset to employees 

· Look outside region for just the right companies (collaborate with the Land Bank)

· Use Jennings Road as a machine to attract …what ?

· Upgrade and enhance existing uses or they will be replaced.

· Zone for desired outcomes and land use changes.

· Connections and Adjacencies

· Urban campground for families (RV park)

· Methane produced by landfills- use it (greenhouse heat?)

· Zoo doo - fertilizer (biomass?)

· Farmer’s market- local distribution/adaptive reuse of bldg.

· Interpret the remediation

· Big Creek and other connections

· New Land use categories- Look at zoning

· Multi-scale economic model

· Protected Manufacturing Zoning

· Urban Agriculture

· Urban Forestry

· Make transitions meaningful

· Recreation + business 

· Urban + rural

· Scale issues - Exploit geography/elevation change to north at SYC Harvard Crossing – portage – canoes

· New Wildness, insert Urb-lets

· Figure out how Environmental regeneration and physical path can relate. 

Conditions and Affordances of Harvard Junction

· Economic development – how does it already fit?

 It should fit into: Green” groups initiatives.

· Cleveland Metroparks mission: Conservation, Education, Recreation-
Need to add economic development - SYC and trail will gentrify.

· This process (art + sustainability) can be a catalyst for bringing together elements/parties

· Relationship of trail to the business community important to consider

(e.g. physical proximities of Trail- the public will be here now).

· Identify goals, clarify pros and cons of these relationships

· Towpath carries expectations- is a placeholder 

· Engage existing local business leaders-  

· They may be fearful of coming changes.

· They may have feelings of ownership due to their history with the land.

· Recognize feelings of neglect- change not necessarily a threat.

· Valley is everyone’s valley!  Don’t displace business. Make trail a win/win.

· Foster conditions for this to occur- close the loop.

· Businesses like bio-diesel is example of local production and consumption.  

Keep this, although some folks may want to see it go due to odor.

· High performing buildings- take diverse pieces to create more.

· Utilize physical infrastructure for WOW factor- i.e. Deep Meaning. 

· What does Planning Bring? 

· Gets through approval process

· Currently working on connecting hoods to valley with financial systems

· Built in geographic network- Spine with fingers

· Ask the Site: What is it uniquely capable of hosting/affording?

· Meaning/Vision cannot be tacked onto the end.  Start with the meaning.
· Valley can be a model program for the nation – 

· Mittel Steel has international name for corporate responsibility.

· Use this model to advance how cities are positioned in the future.  

· Re-tie to geography and resources (including used land- prevents sprawl.)
